
SUMMARY : The present study was an attempt to compare the relationship between socio-economic
characteristics of Soybean growers with perceived attributes of Soybean production technologies.
The study was an “expost-facto” research carried out in Dharwad district of Karnataka Stateduring the
year 2013- 14. The study covered 15 villages from 3 talukas of Dharwad district to form a sample of 150
respondents. A pre-tested structured interview schedule was used to collect the data from the
respondents by personal interview method.The results indicated that, Age had a non significant
relationship with perceived attributes of soybean production technologies.Education, land holding
extension contact, mass media participation, innovative proneness, scientific orientation and area
under soybean crop had a positive and highly significant relationship with perceived attributes of
soybean production technologies.
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